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Why V-Kool is more expensive 
 

 

1. It is a very extensive manufacturing process to produce a 

clear thin film that performs as well as V-Kool on glass. 

2. The patented success is in part due to the silver and gold 

particles that are embedded into the film, where 

commonly manufactured conventional films are 

manufactured at a faster pace while using less expensive 

materials such as aluminum and titanium oxide. 

3. It takes time to manufacture V-Kool and the sputtering 

process is very precise.  The VK70 makes 3 passes 

through the equipment.  When you take into consideration 

the premium materials, the cost of the equipment and the 

time to produce, you can see that producing V-Kool is a 

costly process.  VK75 makes 2 passes and VK65 makes 1 

pass thus the difference in cost and performance. 

4. V-Kool technology has been around for 25 years.  It has 

been installed on glass for over 15 years. No other 

manufacturer has been able to duplicate it. 

5. To let daylight in and reject the heat is quite an 

accomplishment.  Absorbing and conventional technology 

is cheaper to manufacture. 

6.  V-Kool is the best in the industry as stated by the NFRC.  

You get what you pay for!  
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V-Kool Compared to 3M 

(the company known for sticky notes) 

  

1. According to the glass industry (NFRC) which recently began 

rating film on windows for performance comparison, this 

independent research shows VK70 to perform 13.5% better than 

PR70.  Over the life of the product, this makes a considerable 

difference in savings.   

2. When you’re comparing 3M to V-Kool, you’re comparing 

different technology – absorption vs. reflection.  3M has a high 

absorption rate which adds stress to the glass.  V-Kool reflects 

heat – reflects the heat without the reflective look! 

3. V-Kool technology has been on glass for 15+ years, whereas 3M – 

PR series only 1 to 2 years. 

4. 3M’s darker PR series of films are manufactured with the color in 

the hard coat which can easily be scratched off where V-Kool 

does not have this problem.  

5. Once on the glass, V-Kool actually makes your view more vivid; 

where as other films (i.e. 3M) give a hazy, distorted purple look.  

V-Kool is virtually clear and like glass, has a slight green hue.  Let 

us put up a sample for your own comparison. 

6. On the NFRC report (74% VLT glass) for Huper Sech and 3M 

PR70, these films do not meet the IEC .40 requirement.  VK70 

meets the IEC with a .37 SHGC, Sech and PR70 have a SHGC of 

.42.  

7. 3M is sold based on brand awareness rather than the quality of the 

product.  Sell V-Kool based on quality and performance which is 

better than a name. 

 

3M says their film performs well on angle according to their 

literature.  

Well… all films perform better on angle.  That’s just creative 

sales talk.  Using a 60˚ on angle test VK70 has a TSER of 63% 

and 3M PR70 has a TSER of 56%.  Let your customer decide 

which performs better. 
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What is Your Company’s Energy Program? 
 

 

1. How committed is your company to energy conservation? 

2. How much of your revenue is consumed by utility costs?  V-Kool 

can help you reduce that cost. 

3. What are you doing to prepare for higher cost of energy in the 

future? 

4. In what ways are you trying to save energy? 

5. Is your company an Energy Star Partner? 

6. Are you considering updating your building to get LEED credits?  

We can help you do that. 

7. Is harvesting the daylight important to you?  Daylight is now 

promoted as an energy-saver. Harvesting the daylight is a critical 

consideration for any facility (i.e. health, attitude, productivity, 

learning, reduction of lighting costs). 
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When do you offer V-Kool Products other than VK70, VK55 
and VK40 (premium films)? 

  

1. If the premium films do not meet their needs offer VK75, VK65 

and the dual reflective films, thus maintaining your credibility. 

Re-emphasize that they are also top of the line films, but they are 

less expensive to manufacture.  Prices are different because of the 

manufacturing process (i.e. 1 pass (VK65), 2 pass (VK75) and 3 

passes (all others) through the equipment). 

2. Always listen to the customer’s needs. 

3. You must fully understand what the customer’s needs and wants 

are (i.e. glare, heat, cost, UV protection, light transmission, 

security?)  Do not make assumptions.  Make the customer tell you.  

Cost becomes secondary if you solve their problems and show 

value.   

4. Educate the customer on specifications as it relates to 

manufacturing. 

5. When it is determined that cost is a factor, explain the difference 

by going to lesser films, you sacrifice some performance.  What 

are you giving up - luminous efficacy and daylight?  V-Kool 70 

has a 1.4 luminous efficacy – the best light to heat ratio of any 

film.  Many utility providers place significant value on LE when 

determining rebate eligibility. What does the customer want to 

give up?  Ask them and let them tell you.  Listen carefully and 

apply what they are telling you. 

6. Always demonstrate VK70 in your presentation.  Use your heat 

demo kit.  This is an invaluable tool to help explain the technology 

and cost to manufacture. 

7. Never assume they do not want VK70 because of cost!  If they say 

VK70 is too expensive, what is it they need?  Go over their needs 

before offering other films. 

8. Refer to the V-Kool Solutions Guide. 
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Bold and Brief Statements about V-Kool 

You have 37 seconds to get your point across when asked “what is 
V-Kool?” 

 

 

1. V-Kool is a thin film technology that harvests the daylight 

while making your glass perform 

2. An independent rating council for the glass industry (NFRC) has 

given us the highest rating for clear film on glass because V-Kool 

lets the light in while blocking the heat (LE). 

3. Replacing windows is not cost efficient or green.  Retrofitting your 

windows with V-Kool is just as efficient as replacement windows 

and our installation time is hours compared to weeks. 

4. We are the exclusive V-Kool distributor for North America. 

5. V-Kool is an Energy Star Partner. 

6. V-Kool also provides UV and security protection. 
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How V-Kool will benefit your existing business or as a start 
up business 

 

 

 

1. V-Kool is very profitable. 

2. Low overhead, inexpensive tools, sales and installation training 

available. 

3. Replacing windows is not cost efficient or green.  Retrofitting 

windows with V-Kool is just as efficient as replacement windows 

and our installation time is hours compared to weeks. 

4. Potential opportunity is unlimited as V-Kool can be applied to any 

existing glass. 

5. The market will continue to grow as there is more awareness of 

energy conservation and the green movement. 

6. V-Kool’s technology reflects the heat as opposed to other films 

which absorbs the heat.  V-Kool provides the perfect balance 

between light transmission (daylight harvesting) and heat control - 

not just another tint. 

7. V-Kool, Inc. is the exclusive distributor for North America.  This 

allows flexibility in our channels of distribution such as the ability 

to offer protected territories.  

8. To assist you, we have the best literature and sales support 

materials available (i.e. Exxon case study, Popular Science Top 

100 ranking, Stanford University case study, NFRC Comparison 

Chart, etc.). 

9. V-Kool provides installation revenue through our national account 

program. 
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What Is The Payback When I Use V-Kool? 
 

  

1. Return on investment (ROI) is generally 3 years depending on 

several variables (size of windows, orientation, A/C unit, etc.)  

There is virtually no payback on blinds, shutters or shades.  

Shutters trap the heat and it then re-radiates in the room which 

makes you use more A/C and that in turn uses more electricity. 

2. With the life expectancy of V-Kool being over 20 years, savings 

will increase as utility rates rise. 

3. Your immediate comfort level will increase.  Typically you can see 

an 8-15 degree improvement in room temperature.  

4. V-Kool can extend the life of your HVAC system due to fewer 

operating hours. 

5. Using V-Kool, the ROI is higher than other clear categorized films 

due to its performance.  The NFRC has rated VK70 higher than 

any other film in this category.  Additionally, some films such as 

Huper and 3M do not meet IEC standards of a SHGC of .40 or 

less. 

6. If you’re investing in other energy saving devices, this will be an 

add-on to help you save more energy. 

7. Common films such as Silver 20 blocks over 80% of the heat and 

only allows minimal light, similar to putting up aluminum foil.  Do 

you want daylight or not? With V-Kool you can have the daylight 

and block the heat.   

8. Many energy providers give V-Kool a higher rebate over silver 

film because of the daylight issue.  The rebate is based on 

luminous efficacy.    

9. The U.S. Dept. of Energy’s Federal Energy Management Program 

reports that day lighting can significantly cut energy used for 

lighting building interiors, sometimes by up to 75 or 80%. V-Kool 

clear films will meet the requirements. 
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10. V-Kool provides UV protection which increases life of      

furnishings, shatter resistance (holds glass together), security 

(smash and grab, bomb blast and hurricane resistance). 

11. During the winter months V-Kool helps to retain heat in the room 

by approximately 15%. 

12. In addition to your ROI, V-Kool offers a 5% referral fee when 

recommending someone through the V-Kool NNRRP program. 
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V-Kool is a Green Product 

V-Kool Can Help You Go Green 

 
 

1. V-Kool is clear – we harvest daylight and reject the heat.  Natural 

light is part of being green.  Other films also reduce heat but those 

films are dark and may require artificial lighting. 

2. V-Kool is designed to reduce energy consumption by retrofitting 

existing glass.  Retrofitting is greener than tearing out windows 

and discarding them in a landfill – not to mention less expensive 

and less disruptive.   

3. Depending upon which V-Kool film is chosen; V-Kool can help 

you achieve multiple LEED points. 

4. V-Kool is committed to greening our world by offering our 

NNRRP (Neighbor to Neighbor Referral Reward Program.)  This 

program offers a fee for referrals. 

5. V-Kool is a sustainable product with a 10 year commercial 

warranty and a limited lifetime residential warranty. 

6. 25%-35% of the energy used in buildings is wasted due to 

inefficient glass windows and doors.  Poorly performing glass is 

responsible for >10% of the total carbon footprint in the US 

annually and is a major contributor to global warming and 

greenhouse emissions. 

7. V-Kool improves air quality.  Increased heat causes out gassing 

(the propensity of carpeting, glue used in furniture, and various 

chemicals in building materials to release fumes which are not 

healthy for occupants to breathe.)  One of those dangerous 

chemicals is formaldehyde.  It is not necessary to rely entirely on 

HVAC systems to reduce out gassing by lowering temperatures 

when the application of V-Kool window film can do much of the 

job. 
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V-Kool Heat Demo Presentation 
 

 

1. Use the heat demo kit at every presentation.  This will demonstrate 

the high infrared rejection, the performance of V-Kool and show 

value. 

2. This presentation will also show the clarity of V-Kool compared to 

conventional or reflective films 

3. Place the heat lamp behind the glass and have the customer place 

their hand in front of the glass (do not touch the glass) 

4. With the lamp and customers hand stationary, move the sample 

glass through the sequence of clear glass, to clear glass with 

reflective film then to clear glass with V-Kool.  Be sure to discuss 

how the reflective film blocks the heat but allows no light and then 

how V-Kool reflects the heat yet harvests the daylight. 

5. Use the BTU meter to measure the amount of heat passing through 

the different samples of glass.  Make sure to show the performance 

of V-Kool and the significant drop in the BTU measurement.   
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Glossary 
 

NNRRP – Neighbor to neighbor referral reward program.  V-Kool will pay 

5% rebate to a V-Kool customer who refers a friend or family member. 

 

NFRC – National Fenestration Rating Council is a non-profit organization 

that provides an independent rating and labeling system for the energy 

performance of windows, doors, skylights, window film, etc.  

 

NFRC Label – Labels provided by the NFRC showing energy performance 

ratings.  Labels are placed on boxes of all tested products. 

 

IR – Infra-red; radiant heat emitted from the sun 

 

ROI – Return on investment 

 

Green – Product or service that delivers comparable or superior 

performance, utility, or other benefits to an alternative one while utilizing 

fewer resources containing fewer toxic material and/or boasting a longer 

lifecycle. 

 

Bait and Switch – Sales tactic in which a customer is sold a name brand 

window film and then a lower quality film is used for the job. 

 

Luminous Efficacy – The rate of daylight transmission to solar heat 

transmission which passes through a glazing system.  This is determined by 

dividing the visible light transmission by the shading coefficient.  The higher 

the number the better it indicates how much the transmitted solar energy is 

useful visible light rather than heat. 

 

Sustainability – The ability to continue/maintain into the future. 

 

Solar Spectrum – Roughly 44% of the sun’s radiant energy is received by 

the earth in the form of visible light.  Invisible light in the form of infrared 

solar heat accounts for another 53% of the sun’s rays, with ultraviolet 

radiation making up the final 3%. 

 

USGBC – U.S. Green Building Council 

 

Clear – Virtually undetectable/transparent 
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Low-E Squared – Glass with a transparent metallic coating applied onto or 

into a glass surface.  Reduces energy loss in the winter and deflecting direct 

solar rays in the summer. 

 

Emissivity – A measure of the ability of a product to reflect long wave 

radiant energy.  The lower the emissivity, the better the insulating quality of 

the glazing system. 

 

UV – Ultraviolet rays - invisible and powerful short light energy 

wavelengths which cause sunburn and premature fading of furnishings. 

 

IEC – International Energy Code -- requires a .40 or less solar heat gain 

coefficient. 

 

V-Kool Warranty – 10 year commercial warranty, limited lifetime 

residential warranty, 5 year glass breakage, 3 year seal failure (with the 

exception of VK40 – 2 yr. glass breakage and 2 year seal failure warranty). 

 


